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Abstract

Commerce electronic websites not ranked on the first page of a search engine result in lost business opportunities
because surfers prefer to use one search engine rather than remember individual website names. This research aimed
to 1) develop the ranking of commercial electronic websites using search engine marketing techniques, 2) evaluate
the marketing steps of the search engine and 3) evaluate the satisfaction of commercial electronic website users.

Research tools consisted of 1) the KSCLSG Model for commercial electronic website efficiency improvement,
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2) commercial electronic website development following the model (cosmeticsherbal.com), and 3) a questionnaire to
evaluate the satisfaction of commercial electronic website users. The sample was 385 internet users. Data was
collected using a questionnaire survey and evaluated using statistics as percentage, average and standard deviation
(S.D.). The results indicated that 1) commercial electronic website development used Semantic Web Architecture
which responded to gadgets, as website can detect screen settings, adjust size and automatically select a suitable
screen to maximize ranking of the search engine, 2) the marketing step of search engine efficiency reflect the ranking
as the first website on Google at 53.63%, with rank 1-5 of the first page at 49.09% for searching 330 words,
3) overall user satisfaction of commercial electronic website was good with efficiency marked at 4.49, user contact
4.47, benefit to user 4.41 accuracy 4.37 and safety 4.19. The ranking of commercial electronic websites was affected

by the marketing technique of search engines. Those who used first page website development had a greater chance

of creating business opportunity over other search engines from both new and established users.

Keywords: Commercial Electronic Website,Ranking, Search Engine, Search Engine Marketing
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Table 1 Google Results of Widely Keyword
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